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Why good practices?  
• Concept of sustainable tourism 

 
"Creating the right balance between the welfare of tourists,  

the needs of the natural and cultural environment and the  

development and competitiveness of destinations and businesses",  

Agenda for a Competitive and Sustainable tourism 2007COM(621). 

 

 

• Make it concrete trought public/private partnerships and Research and 

Development 

 

• The importance to assess the good practices and the research on available 

and relevant indicators  

 

• To raise awareness of the stakeholders and partners on ERNEST project and 

the methodology of the good practices.  
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The good practices in sustainable tourism : the 

ERNEST approach 
• The exchange of good practices is an ERNEST project objective that aims to improve 

the cooperation in research and development in Europe. 

  

• The good practices allow both partners and territories to see what is done by their 

neighbours and allow them to adapt and disseminate these good practices in their 

own territories. 

 

• This approach had to be enshrined online within the framework of ERA NET . It’s in that 

context that the Netjac tool was created by the CECTD.  

 

• Within ERNEST, an evaluation system has been developed with a common set of 

indicators. 

 

• So, the good practices have been divided into 3 categories and 6 clusters 

according to the 12 principles of the WTO and the 10 themes of ERNEST. 

 

• A specific working group has done concrete research on the indicators. 
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WP3 

 

Working 

group 

indicators 
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               is a database consultation 

tool enabling both exchange of 

experiences or good practices and 

research programs in sustainable 

tourism.  

 

80 good practices 

collected  



• “MAISON DES PRODUITS DE PAYS DU VERDON” IN MANE  

• Themes : Heritage and identities promotion 

•  The “maisons de produits de pays” (local products houses) are for local products makers privileged 

places for the sale of local food-processing and handcrafted products. This tool is a perfect example 

of what can result from the cooperation between tourism and quality local products, in terms of 

economical and territories identity opportunities. In a rustic landscape, between Allemagne-en-

Provence and Riez, the “Maison de produits de Pays du Verdon” (Verdon local products house) 

opened in June 1999. 
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Some of the good practices available on Netjac : 



• QUINSON MUSEUM  

 

The museum of Prehistory, based in Quinson in Provence, is working for sustainabilty : 

- architectural integration in a typical village from Provence (architect : Norman FOSTER) 

- virtual visits (study visit) 

- reconstruction of a Prehistorical village 

- 19 thematic rooms 

- archeological sites (cave), garden 

- interactive consoles 

- first French museum with ISO 9001 certification 
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Study visits 
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• Study visits were useful to fully understand the local good practices or 

research programs on site. This action was aimed to meet the key actors 

and to see how good practices were implemented.  

 

• There were two kinds of study visits, which depended on the GP notation 

through NETJAC : 

• Study visits on-site : 3-leaves GP 

• Virtual study visits : 2-leaves GP (Cf. Quinson Museum) 

 

• In total, we have 9 youtube videos and 1 virtual visit (CECTD). And some of 

the GP were presented at each ERNEST meeting by the host country.  

 



9 

WP3 



Progetto  Ernest 
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Dissemination of the ERNEST approach  
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Our WORKSHOP: a strategic 
stage for the joint call of the 

ERNEST project 

Jean-Pierre MARTINETTI

General Manager of « Cité de la Culture et du Tourisme Durable »

30/06/2010 1

ERNEST 
Summary 

1. About ERA-NET ERNEST

2. Work package 3: definition, preparation
and implementation of joint activities

3. The workshop

4. Perspectives

330/06/2010

Dissemination of  the ERNEST approach  
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Dissemination of  the ERNEST approach  



• 2 Publication on the good practices 
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Dissemination of  the ERNEST approach  
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The Web Sustainable Tourism Day 

WST Day 
 

Launched on June, 25th 



ERNEST PROJECT 
Thank you for your attention 

ERNEST final conference - Florence, June 27th, 2012  


